PUMA AND UNEP ANNOUNCE STRATEGIC PARTNERSHIP TO SUPPORT
THE 2010 INTERNATIONAL YEAR OF BIODIVERSITY

Puma Unveils World’s First Continental Football Kit to Support this Global Cause

NAIROBI, KENYA / HERZOGENAURACH, GERMANY (6 January 2010) —

PUMA and the United Nations Environment ProgramitdBIEP) were joined today by

the Indomitable Lions --Cameroon’s national footheam — with team captain Samuel
Eto’o, to announce a strategic partnership to sugpodiversity worldwide and specific

initiatives in Africa.

The ‘Play for Life’ partnership will support the 20 International Year of Biodiversity

by raising awareness about habitat and specieeo@i®n among football fans and the
general public during worldwide football events¢liuding the Orange Cup of African

Nations in Angola later this month and internatiofiteendly games leading up to the
FIFA World Cup 2010 in South Africa. With 12 Afaa football team sponsorships to
its name and a history of innovation with AfricdJJA is uniquely positioned to help

drive this effort with UNEP.

The International Year of Biodiversity (IYB) is dofal initiative launched by the United
Nations for 2010 to help raise awareness on theoitapce of biodiversity and to
encourage worldwide action to conserve plants amthas and the environments in
which they live. The campaign focuses on Africacamtinent that hosts exceptional
biodiversity including two of the five most impontawilderness areas on Earth — the
Congo Basin and Miombo-Mopane Woodlands and Sasanindouthern Africa. Nine of
the planet’s 35 Biodiversity hotspots, the richastl most threatened reservoirs of plant
and animal life on Earth, are also in Africa.

According to the Convention of Biodiversity (CBjiodiversity is under threat around
the planet, creating the greatest extinction cagise the natural disaster that wiped out
the dinosaurs 65 million years ago. Species haee besappearing at up to 1,000 times
the natural rate, and this is predicted to risem@récally. Based on current trends, an
estimated 34,000 plant and 5,200 animal speciasluding one in eight of the world's
bird species - face extinction.

At their ‘Play for Life’ press conference held tgda Nairobi, Kenya, PUMA unveiled
their key fundraising lever, the revolutionary néifrica Unity Kit --the world’s first
‘continental football kit" designed to be worn byet12 African football national teams
that PUMA sponsors. PUMA federations supportingAffieca Unity Kit in Africa 2010
include the World Cup qualified teams of Ghana, €aon, Ivory Coast and Algeria
along with Africa Cup of Nations’ hosts Angola ath@ African Cup of Nations qualified
national teams of Egypt, Mozambique, Togo and Tanias well as some of the
continent’s best players -- Samuel Eto’o, Emmaikielué and John Mensah.

The Africa Unity Kit has been approved by FIFA whave officially recognised it as the
Official 3rd kit* to be worn by those PUMA-sponsdréfrican teams.



With all eyes on Africa during the 2010 footballsen— the Africa Unity Kit makes a
compelling global statement. By supporting the édriunity Kit, African teams are not
only uniting as a powerful force in world footbabut also raising awareness of the
importance of environmental issues. PUMA'’s proéfsthe proceeds from sales of the
replica fanwear for the Unity Kits will help funddadliversity programs in Africa, and in
particular endangered species on the continent asdions, elephants, gorillas and the
desert fox.

The sportlifestyle company has a host of other geargned to generate additional funds
to support biodiversity, including PUMA Unity t-st8 and PUMA Lacelets, collectable
shoe laces featuring patterns from world-renownédtd&ehinde Wiley. These products
all bear the PUMA Yellow “life” Label, which givesonsumers an easy way to identify
products that benefit projects supported by PUMAds PUMA's Corporate Social
Responsibility Program—in this case, biodiversity.

"In 2010, Africa will be at the centre of the fooballing world. The ‘Play for Life’
campaign and the release of the Africa Unity Kit isa powerful statement for PUMA.
PUMA is creating a unique kit embracing the diversiy of African Nations teams
while valuing the unity of players and supporters éwards a common goal,” said
Jochen Zeitz, Chairman and CEO, PUMA AG who helpedaunch the Africa Unity
Kit. “Biodiversity and therefore valuing and protecting all life on our planet is a
huge issue, not only in Africa, but around the wod - and we are proud to partner
with UNEP to raise both awareness and funds throughhe sale of our Unity
products.”

“As the whole planet comes together for the WorldpC2010 marks the year when
people around the world will unite to conserve tilanet’'s almost priceless natural
resource - its biodiversity. UNEP is delighted tartper with PUMA to bring this
important message to millions of fans,” said Angétapper, UNEP’s Deputy Executive
Director, at the press conference today.

“The planet’s living organisms are the building dke of the multi-trillion dollar
services-- from freshwater to agricultural nutrgerthat underpin all life on Earth
including its economic, social and sporting liferiri§ing together the public’s global
passion for football with its global passion foiraals, plants and other life-forms surely
makes a match-winning team,” she added.

Cameroon’s captain Samuel Eto’o, flanked by felkyuad members at the unveiling in
Nairobi, commented: “The new Africa Unity Kit hasspired me and my teammates. Not
only are we very proud to wear a shirt that helpsgbthe continent of Africa together
but to do so for such an important cause is tralyhanour. Supporting the Africa Unity
Kit sends out a positive message for Africa — we auniting as a continent to help life
and the planet.”



The UNEP-PUMA ‘Play for Life’ campaign will suppothe International Year of
Biodiversity by:

- Raising awareness worldwide about biodivgrand the International Year of
Biodiversity among football fans and the generdljguduring football events including
the African Nations Cup and international frienggmes

- Raising awareness through Public Serximeouncements featuring football stars

- Encouraging the public to take actiomdnserve biodiversity

- Raising funds through the Africa Unity Kaind other PUMA Unity football
products under the Yellow “life” label to supporobiversity projects in Africa.

Please Visit:www.pumafootball.conwww.unep.orghttp://vision.puma.com
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For More Information Please Contact:

Sara Gottman, International PR, PUMA, +617.488.2844a.gottman@puma.com
Kevin Gannon, Edelman PR, +44 796 869 7033, keammgn@edelman.com

Nick Nuttall, Spokesperson/Head of Media, UNEP, 228965737,
nick.nuttall@unep.org

NOTES TO EDITORS:

*Football teams have standard home and away khis. third kit is traditionally worn
when both the home and away kits clash. PUMA hasmga new twist to the third kit, by
launching the Africa Unity Kit, creating the worsdfirst ‘continental’ kit. This third kit
will be worn by PUMA-sponsored African teams in Rath matches yet to be finalized.

PUMA

PUMA is one of the world’s leading sportlifestylerapanies that designs and develops
footwear, apparel and accessories. It is commitiedorking in ways that contribute to
the world by supporting Creativity, SAFE Sustaitipand Peace, and by staying true to
the values of being Fair, Honest, Positive and Brean decisions made and actions
taken. PUMA starts in Sport and ends in FashianSjport Performance and Lifestyle
labels include categories such as Football, Runagorsports, Golf and Sailing. The
Black label features collaborations with renownedsigners such as Alexander
McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMAup owns the brands
PUMA, Tretorn and Hussein Chalayan. The comparyichvwas founded in 1948,



distributes its products in more than 120 countregaploys more than 9,000 people
worldwide and has headquarters in Herzogenauracm&wg/, Boston, London and Hong
Kong. For more information, please visit www.punaanc

UNEP

The United Nations Environment Programme (UNERhé&svoice for the environment in
the UN system. Established in 1972, UNEP's missgoro provide leadership and
encourage partnership in caring for the environmieynt inspiring, informing, and
enabling nations and peoples to improve their tali life without compromising that
of future generations. UNEP is an advocate, educaatalyst and facilitator promoting
the wise use of the planet's natural assets fotagwable development. It works with
many partners, UN entities, international orgamires, national governments, non-
governmental organizations, business, industry, nteglia and civil society. UNEP's
work involves providing support for: environmengasessment and reporting; legal and
institutional strengthening and environmental ppldevelopment; sustainable use and
management of natural resources; integration ofn@wic development and
environmental protection; and promoting public @Egvation in  environmental
management.



